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PROJECT BACKGROUND

Target audience: 
• Adults 25-54 with a HHI of 

$75K+ and frequent 
travelers

• Frustrated and confused 
travelers – too many 
travel card choices on the 
market. They don’t want 
miss out on a good deal. 
They desire a source of 
trust and expertise in the 
travel category.

• Expedia members who 
don’t have the card

Project goal: 
Increase credit card 
applications with customers 
that make purchases with it

Pain points: 
Current offer attracts non-
loyal customers that don’t 
use the card after initial 
acquisition

How: 
• Advertise only “no annual fee” 

credit card
• Refresh the looking and feel of 

the brand and marketing 
campaign

• Switch marketing 
messaging/offering from “Earn 
statement credit” to “Earn 
bonus points”

• Usage of dynamic ads 
throughout the booking path 
and checkout (eg: “show the 
match” ad)



Expedia Partner Solutions3 Aline Pereira

BRAND AND CAMPAIGN REDESIGN

Creative goals:
• Create a more inviting, 

simple and educational 
experience

• Entice new customers and 
new applicants to click the 
ads

• Drive traffic to the credit card 
landing page

• Drive “apply” click through

In-scope and deliverables – Phase 1:
1. Credit card rewards 

landing page redesign
2. Apply new design to 

banner ads at Expedia

Phase 2 scope (time TBD):
Apply new design to emails and social media 
placements
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CONTENT REQUIREMENTS AND HIERARCHY
Landing Page redesign

Offer message:

Primary: 
• Get a $50 statement credit after 1st purchase of 

more than $50 on Expedia.com within 3 months of 
account opening

Secondary: 
• Get 10,000 Expedia Rewards bonus points after 

spending $1,000 on qualifying purchases within first 
3 months of account opening

CTA:
• Apply Now 

(link to the Citi application page)

Details: 
• No Annual Fee
• Show calculator
• Consider new Expedia Rewards design 

for a complimentary look and feel

Aline Pereira



Expedia Partner Solutions5 Expedia Confidential

LANDING PAGE COMPATIBLES
How other cards advertise and attract customers?

Visit Marriott Page

Key features

- Large primary value 
prop

- Secondary value prop 
below the “hero area”

- Mobile friendly design

- Nice and inviting 
Imagery throughout 
the page

https://creditcards.chase.com/a1/marriottpremier/naep/8TKv3?CELL=6RRW&jp_cmp=cc/Marriott_Brand_Exact/sea/p25789492550/Marriott&msclkid=c98211e29f0913d479b84bbbb81a2300
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LANDING PAGE COMPATIBLES
How other cards advertise and attract customers?

Visit Southwest Page

Key features

- One large value prop

- Background image with large Card picture

- Look and feel is light and less corporate

- Small page (without overwhelming amount of content)

https://creditcards.chase.com/a1/southwest/50KPlus?CELL=6PMB&clk=834000
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LANDING PAGE COMPATIBLES
How other cards advertise and attract customers?

Visit Amazon Page

Key features

- No hero image

- Large slogan above the fold 

- Highlighted secondary value 
prop below “hero area”

- Earn and burn separated with 
imagery and bright colors

- Value prop and CTA repeated on 
the bottom of the page

https://www.amazon.com/iss/credit/rewardscardmember/ref=nav_shopall_credit_cbcc?_encoding=UTF8&plattr=CBCCGNO
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EXPEDIA REWARDS REDESIGN
Citi/Exp+ card landing page should work well together with Expedia Rewards new look and feel
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NEW CITI/EXPEDIA+ CARD 
LANDING PAGE MOCKUP

Key features

- Large primary value prop on hero

- Secondary value prop below the hero

- Content: List of benefits, points calculator, how to redeem, and 
extra details (T&Cs)

- Transition between old and new Expedia Rewards color scheme

- Clutter free to improve usability and readability

- Sticky bar with value props and CTA (to improve click through) 

- Responsive

Aline Pereira
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HERO AND BENEFITS 
SECTION

Key features

- Prominent primary value prop and 
Call to action above the fold

- Secondary value prop below the hero

- Visible card

- Easy to see and read card benefits

- Icons colors consistent with new 
Expedia Rewards tier colors

- Inviting travel imagery that doesn’t 
interfere with messaging

Aline Pereira
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CALCULATOR

Key features

- Visual separation from 
other elements of the page 
– specially the 4 benefits 
area

- Transition between old and 
new Expedia Rewards colors

- Calculator closed by default

- Accessible

Aline Pereira
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REDEEM POINTS AND EXTRA INFO

Key features

- Inviting imagery to 
separate the “burn” 
section from the rest of 
the page

- Full T&C visible in the 
bottom of the page

Aline Pereira
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STICKY BAR

Key features

- Reinforces all benefits – easy quick glance

- Very visible and contrasting bar against the rest of the page

- Bright call to action

- Dynamically positioned always on the top of the page

- Appears after user starts scrolling the page

Aline Pereira
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NEW CITI/EXPEDIA+ CARD LANDING 
PAGE MOCKUP - MOBILE VIEW

Key features

- Same design and elements from desktop

- Font sizing and alignments updated for mobile

- Sticky bar with Apply button only to improve CTR 

Aline Pereira
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AD BANNERS

Static – Home page Evergreen Ad
carousel 532x299

Aline Pereira
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AD BANNERS

Static – Expedia Rewards 
Not signed in
thumbnail 239x135

Aline Pereira
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AD BANNERS

Static – Expedia Rewards page 
Signed in
carousel/hero 1125x478

Key features

- More inviting travel imagery

- Easier to see value prop

- Design alignment with the 
landing page for a 
consistent user flow

John Smith

Aline Pereira
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AD BANNERS

Dynamic – Shopping Path 

Horizontal 374x147

Key features

- Numbers are dynamic to match total from current 
checkout page

- Dynamic ad only appears for trips $50 or greater

Aline Pereira
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AD BANNERS

Dynamic – Shopping Path 

Vertical 160x285

Key features

- Numbers are dynamic to match total shown on 
current page

- Dynamic ad only appears for trips $50 or greater
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AD BANNERS

Static –
Suggested MESO Ads

Vertical 120x600

Key features

- Rotate different imagery to keep it fresh

- Bright and visible CTA

- Visible Card


